Glossary, Websites and Further Reading: Student information and surveys
NSS: National Student Survey. UK survey of final year undergraduate survey undergraduates conducted annually since 2005. Results are published at institutional and disciplinary level within institutions is minimum threshold of 23 students and 50% response rate is met. http://www.thestudentsurvey.com/ 
[bookmark: _GoBack]PTES: (Postgraduate Taught Experience Survey) and PRES: (Postgraduate Research Experience Survey). Annual surveys of finishing taught and research postgraduate students run by the Higher Education Academy, though not every institution participates every year. Findings are confidential to the individual institutions though overall reports are published.  http://www.heacademy.ac.uk/student-experience-surveys 
Key Information Set http://www.keyinformationsets.com/ 
“Key Information Sets (KIS) are comparable sets of information about full or part time undergraduate courses and are designed to meet the information needs of prospective students. From September 2012 all KIS information will be published on the Unistats web-site and will also be accessed via a small advert, or ‘widget’, on the course web pages of universities and colleges. Prospective students will be able to compare all the KIS data for each course with data for other courses on the Unistats web-site.” Source: HEFCE http://www.hefce.ac.uk/whatwedo/lt/publicinfo/kis/

Higher Education Academy http://www.heacademy.ac.uk/student-experience-surveys
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